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Work Preference
LocationO Epen to relocate

PatternO Epen to Part-time work

ymploAmentO Freelance Hssignments, 
(ourlA Consulting

Skills

Strategic Brand Consulting )HdvancedM

Brand Consulting )HdvancedM

Fashion Narketing )HdvancedM

Creative Conception )HdvancedM

SustainabilitA Narketing )HdvancedM

Communication Consulting )HdvancedM

Brand Hwareness )HdvancedM

Forecasting )HdvancedM

Languages

ynglish

French

About

FRyUC(-BHSy: CEUSTLIHUI KU CENNTUKCHIKEU & NHRGyIKU.1 6Y XyHRS yW-
PyRKyUCy ZKI( SPyCKHLK3HIKEU KU BRHU: SIRHIy.X, CSR, CRyHIKEU HU: 0Y°| 
HPPREHC( EF BRHU: CEUIyUI1

BRHU:S ZERGy: ZKI(

Zolko2 et Hrnodin communication agencA

Experience

BRAND STRATEGIST CONSULTANT
 x Feb #°6Y - Uow

NA mission is to build and deliver brand identities, storAtellings and 
communication ideas with sustainable and creative inputs1 Sectors of ac-
tivitAO LifestAle, Lu•urA, Fashion, BeautA1 Field of servicesO /6 - Narketing 
intelligence & consumer knowledge Consumer insights 
4Narket monitoring 
4Consumer & inJuencer personas 
4Irend forecasting1 /# - Brand identitA Positioning & concept 
4Strategic recommendations 
4Brand platform9 Brand book 
4StorAtelling & Nanifesto 
4Ione of voice & editorial plan1 /0 - Brand e•perience & communication 
Communication platform 
4Hd campaign concepts 
4Co-branding & partnership strategies 
4yvent & media activation propositions1 /' - Brand content Noodboards 
4Creative briefs for shooting & events 
4Ialent sourcing 
4LaAout creations 
4CopA-writing1

STRATEGIC PLANNER & SENIOR ACCOUNT MANAGER
Zolko2 et Hrnodin communication agencA x éul #°6# - Hpr #°6z

ClientsO Coca-Cola light • éean Paul .aultier, Narc éacobs, Chanel beautA, 
L+Erjal, Xves Saint Laurent Nuseum, yLLy, Chantal Ihomass, Saren5a, 
KFN, Cotjlac, Leherpeur Paris, Louis Pion Zatches, (erborist )Shanghai 
éahwa .roupM111 Fields of missionsO /6 - Narketing intelligence for markets 
& consumer knowledge 
4Focus group, interviews and workshopsO conception of protocols1 
4PersonasO deVnition of their tApologies, references, behaviour and atti-
tude, the whAs 8 consumer LourneA and touch points1 
4Research and insights digging1 
4Narket studiesO benchmark & best practices of the direct and indirect 
competitors1

Fashion designer
 x éan #°°M - éan #°66

yntrepreneurship, launch of an ethical fashion brandO 
4M Aears business plan )follow-up with the incubator +Le .yHK+M1 
4Creation, sourcing, development and production of the collections )Kn-
dian and NalagasA ethical suppliersM1 
4StrategA and brand marketing - communication plan and actions1 
4Participation in the #°°N edition of the ythical fashion show and the 
#°°N edition of Ie•world designer award1 Fashion designer BrandsO Lee 
Cooper, Cerruti, Loulou de la Falaise, Bill Iornade1 
4Nonitoring and analAsis of seasonal fashion creative trends1 
4Creation of seasonal trend books1 
4Selection of fabrics, colors and components1 
4Creation and product development from drawings to Vtting1
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