CECILE MIA M}

- creative communication -




COCASSERIES/

BUILDING STORIES
ENHANCING BRAND DNA
EMPOWERING COMMUNITIES.

Lancome, Biotherm, Soho House, Richard Paris and Hotel Montaigne, Glenlivet Prestige, Cheval Blanc, Bollinger, Lallier,
DS Cafe x Galeries Lafayette, Inchdairnie, Maison du Chocolat, Nicolas Cloiseau x Yann Couvreur, Yazid lchemrahen (Ycone),

Helene Darroze x Fruttini, Remy Martin, Chivas Brothers, Clarins, No7, Armani, Chanel, Lancel, Oris, Puma, Garnier,
Estée Lauder, Dior, Yves Saint Laurent, Scotch & Soda, Armani, Swarovski, Sephora, Cacharel, AXA, Bandha Yoga...



CECILE x PORTFOLIO

BRANDS’

CONTENT

FROM CONCEPTION TO COMPLETION

BRANDING

concept + craft

VIDEO

concept + directing

SOCIAL MEDIA

strategy + craft + wording + CM

EVENTS

concept + organization

creating meaningful brand content

improving Brand's ecosystem of communication

working on early stages of concepts, respecting brand’s identity
leading creative and strategic teams to achieve common goals

modern and discruptive vision. Always on the look for trends
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THEN HEALING OCEANS.
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Here are the new prints we had crafted to enhance Biotherm’s new | : ) g

Biotherm is known for the power of dark nature and his Plankton
from French Pyrénees’cave.

L y ) :
engagment and vision, where cells’ skin are linked to natural cells, BIOTHERM
where you heal your skin and the planet in the same time.
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CHANGE YOUR
SKIN

Photo

“ biotherm

* NO MATTER
% THE OBSTACLES, °
YOU CAN

@ Aimé par agavitch et 306 autres personnes
biotherm Discover the power of nature in each of our

transformative Life Plankton™ products! No matter your skin j —-m ﬂ
type, we have something for everyone

#Biotherm #ExperienceBiotherm #NonStopRepair

#LifePlankton #skincareforall #hyaluronicacid

Voir la traduction Iﬁ
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BIOTHERM - MEN
STRATEGY, ART DIRECTION AND CRAFT
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THE HEALING POWER OF LIFE PLANKTON™
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THE PRESENT & THE
FUTURE OF YOUR SKIN
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Biotherm Homme make you confident, because you deserve it, 3 © RUBSE'RIS

because the way you feel will make you stronger. Let’s find the strengh of

the water and our plankton™ to transform your life.

Dark visuals, empowered attitudes, sharp colors, splashes of water and
cutting rocks will define your style.



BIOTHERM
STRATEGY, ART DIRECTION AND CRAFT

It’s all about building a strong style... without
forgeting all kind of assets, for more efficency.

SKIN DIAGNOSIS

e e e i

#0000 QOrange F 4G 12:35
biotherm.fr <

o

Arg you ready 1o aeaken a new lite for
your skin?

AQUAPOWER

~T3
AT

oM Qo@=

FACE BODY SUN GIFTS AND SETS  SPECIAL

Q

SKIN DIAGNOSIS

YOUR ARE UNIQUE, SO IS YOUR SKIN.
THAT'S WHY BIOTHERM OFFERS YOU
TARGETED SOLUTIONS
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Find out which product suits you best,
it will only take a minute

TAKE THE TEST NOW
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AWARENESS NEWSLETTER MEN SKIN DIAGNOSIS

BANNERS &
SITE TAKEOVER
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LANCOME
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LANCOME
PERFUME

Succes doesn’t happen to you, it happens because of you.
#trace your own path




GENIFIQUE

DIGITAL VIDEO - RELAUNCH

CLARIFIQUE

CAMPAIGN CONCEPT

from the TVC and previous video, create the next concept and visual

identity for the Digital Video Lancome - Advanced Geénifique




RESTAURANTS,
BAR & HOTELS

CONCE P S'H O. G LLNIEH
SOCIAL MEDIA

A

FOOD « BEVERAGE



SHOOTING / SOCIAL MEDIA

GROUPE RICHARD

Brasserie Victor Hugo, Little Nonna,

Marius et Janette (*Michelin), Chez Francis, Bistrot de
Marius, Casa Luca, Asia Kitchen, Cantina di Luca...
Unique experiences in Paris’ Triangle d’Or.



BEVERAGE
CONCEPT / DIRECTING SHOOTING

LALLIER

AAY-FRANCE

- BLANC DE BIANCS

BRUT
< Grand Gre «
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CHAMPAGNE & WINE

Lallier, Bollinger, French Bloom, Chandon Spritz, Testuz,
Clos de la belle Chatelaine Beaune, Maison Noura...

CHAMPAGNE
BOLLINGER
LA GRANDE ANNEE
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RESTAURANTS
CONCEPT / DIRECTING SHOOTING

DS CAFE
GALERIES
LAFAYETTE

cobranding with French Bloom -

The alcohol-free French Bubbly




HOTEL & HOSPITALITY
CONCEPTS / DIRECTING SHOOTING / SOCIAL MEDIA STRATEGY

H O I E L S & Nude Contest x Remy Savage,

Soho House Bar Menus,

Hotel Montaigne Social Media & shooting,
H O S PI l [ & L I I I Cheval Blanc Social Media Brand Guidelines,...

SHIBUMI

COCKTAIL




HOSPITALITY
CONCEPTS / SHOOTING

SOON KEVIN RIGAULT

Bar Manager - Hotel de Crillon

Les Ambassadeurs
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... IMAGES FIRST.
PRINT BRINGS YOU CREDIBILITY,
THE EASIEST WAY TO SHARE & ENGAGE.



CHANEL

THE MAKEUP BOOK
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THEY ARE MORE
THAN CONSUMERS,
BE MORE

THAN A BRAND.
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